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Automobile Sales-July 2020 

Rural demand, rise in personal mobility drive the recovery; CVs struggle 
Automobile sales witnessed a further recovery in volume in July’20 on the back of ramp up in supply 
chain, strong rural sentiments and rise in preference for personal mobility (either due to lack of public 
transport or to follow social distancing norms). The Tractor segment reported strong YoY growth on the 
back of positive rural sentiments (primarily due to good cash flows to farmers, higher Kharif sowing, timely 
and normal monsoon cumulatively across June & July and continued higher rural spending by the 
Government). Most OEMs reported better-than-expected improvement in sales volume on a sequential 
basis but lower than pre-covid levels. Although supply chain continues to recover gradually, the situation 
continues to remain volatile due to local lockdowns across several parts of India. Barring tractor OEMs, 
retail sales were lower than wholesales for majority of the OEMs (source: Vahaan) as inventory with 
dealers was lower than normal. According to commentaries from Tractor 2W and PV OEMs, retail demand 
continues to see recovery, especially from rural and semi urban areas. Retail enquiries and bookings for 
PVs and Tractors were higher sequentially and faster ramp up of the supply chain will remain a key focus 
going ahead. 3W volume witnessed a steep decline due to lower demand for shared mobility and issues 
with availability of financing. CVs remain the worst affected segment due to weak economic environment 
and limited availability of drivers. Export markets continue to witness recovery, in-line with the domestic 
market for most segments. 

In the PV segment, Maruti’s domestic PV sales grew by ~90% sequentially (~0.8% on YoY basis), led by further ramp up 
of operations and strong demand for small cars (driven by rural and semi urban markets). Its exports declined by ~27% 
YoY. Hyundai reported ~2.1% YoY decline in domestic volume. M&M’s domestic volume grew by 36.5% sequentially on 
continued revival in demand from rural and semi urban markets. It stated that enquiry and booking levels were 
significantly higher than June. Supply chain continues to remain challenging. 

In the 2W segment, market leader Hero MotoCorp’s volume grew by 14% sequentially (down ~4% YoY), higher than our 
expectations on the back of strong retail sales emanating from rural and semi-urban markets. TVS Motor’s 2W volume 
grew by 27.6% sequentially (down ~8% YoY). It is witnessing positive uptake in domestic retail segment and exports and 
is working on ramp up of operations amid supply challenges. Royal Enfield’s sales grew by 6% sequentially (down 25.6% 
YoY) on a gradual ramp up of operations amid supply constraints.  

Tractor sales: M&M/Escorts/VST Tillers have reported growth in domestic tractor sales at 27.6%/9.9%/8.1% YoY, 
respectively on the back of positive rural sentiments (due to good cash flows to farmers, higher Kharif sowing, timely and 
normal monsoon cumulatively across June & July and continued higher rural spending by the Government). 

CV sales declined YoY on account of economic slowdown, excess capacity and limited availability of drivers. Ashok 
Leyland, M&M, VECV and SML Isuzu have reported declines of 56.3%/17.9%/46.6%/64.2 YoY, respectively. M&M stated 
that enquiry and booking levels for its Pick-ups were significantly higher than in June on account of revival in demand 
from rural and semi urban markets. 

3W sales: 3W sales of TVS, M&M and Atul Auto declined by 35%/98.2%/62.1% YoY, respectively. 
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Exhibit 1:  Automobile sales snapshot  

Total Volume Jul-20 Jul-19 YoY (%) Jun-20 MoM (%) FY21YTD FY20YTD (%) Chg 

Passenger Vehicles 
        

Maruti Suzuki  108,064 109,264 (1.1) 57,428 88.2 184,663 511,858 (63.9) 

M&M – PV 12,492 19,499 (35.9) 8,928 39.9 26,504 86,458 (69.3) 

Two Wheelers 
        

Hero MotoCorp 514,509 535,810 (4.0) 450,586 14.2 1,077,777 2,378,730 (54.7) 

TVS Motor 243,788 265,679 (8.2) 191,076 27.6 499,216 1,149,349 (56.6) 

Royal Enfield 40,334 54,185 (25.6) 38,065 6.0 97,603 237,774 (59.0) 

Commercial Vehicles 
        

M&M – CV 13,103 15,969 (17.9) 10,417 25.8 28,690 67,563 (57.5) 

Ashok Leyland 4,775 10,926 (56.3) 2,394 99.5 8,589 50,534 (83.0) 

VE Commercial Vehicles 2,135 4,001 (46.6) 1,321 61.6 4,196 17,135 (75.5) 

SML Isuzu 307 857 (64.2) 186 65.1 509 5,139 (90.1) 

Three Wheelers 
        

M&M - 3W 83 4,674 (98.2) 13 538.5 135 17,810 (99.2) 

TVS Motor - 3W 8,956 13,786 (35.0) 7,311 22.5 20,461 53,311 (61.6) 

Atul Auto 1,241 3,272 (62.1) 1,044 18.9 2,718 13,786 (80.3) 

Tractors 
        

M&M – Tractors 25,402 19,992 27.1 36,544 (30.5) 91,059 106,342 (14.4) 

Escorts 5,322 4,860 9.5 10,851 (51.0) 23,472 25,911 (9.4) 

VST Tillers (Tillers+Tractors) 3,890 3,599 8.1 3,480 11.8 10,842 10,308 5.2 

Source: Company, Nirmal Bang Institutional Equities Research 

https://euromoney.com/brokers
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                                                                  Exhibit 2: Maruti Suzuki India’s sales 

  Jul-20 Jul-19 YoY (%) Jun-20 MoM (%) FY21YTD FY20YTD (%) Chg 

Mini - Alto, Old WagonR, S-
Presso 

17,258 11,577 49.1 10,458 65.0 29,711 69,470 (57.2) 

Compact - New WagonR, Celerio, 
Ignis, Swift, Baleno, Dzire 

52,836 59,308 (10.9) 27,535 91.9 86,656 268,982 (67.8) 

Mid-size – Ciaz 1,303 2,397 (45.6) 553 135.6 2,048 11,100 (81.5) 

Passenger cars  71,397 73,282 (2.6) 38,546 85.2 118,415 349,552 (66.1) 

UVs - Gypsy, Ertiga, Vitara 
Brezza, S-Cross, XL6 

19,177 15,178 26.3 9,764 96.4 32,577 74,162 (56.1) 

Vans - Omni, Eeco 8,501 9,814 (13.4) 3,803 123.5 13,921 42,473 (67.2) 

Total domestic PV sales  99,075 98,274 0.8 52,113 90.1 164,913 466,187 (64.6) 

LCV - Super Carry 2,232 1,732 28.9 1,026 117.5 3,421 8,300 (58.8) 

Total exports  6,757 9,258 (27.0) 4,289 57.5 16,329 37,371 (56.3) 

Total sales  108,064 109,264 (1.1) 57,428 88.2 184,663 511,858 (63.9) 

Source: Company, Nirmal Bang Institutional Equities Research 

 

Exhibit 3: M&M 

  Jul-20 Jul-19 YoY (%) Jun-20 MoM (%) FY21YTD FY20YTD (%) Chg 

Automobile division 
        

Passenger vehicles 11,025 16,831 (34.5) 8,075 36.5 22,967 76,231 (69.9) 

Utility vehicles 10,898 16,003 (31.9) 7,958 36.9 22,601 72,098 (68.7) 

Cars + vans 127 828 (84.7) 117 8.5 366 4,133 (91.1) 

Commercial vehicles 13,103 15,969 (17.9) 10,417 25.8 28,690 67,563 (57.5) 

LCV < 3.5T 12,978 14,874 (12.7) 10,332 25.6 28,431 62,342 (54.4) 

Other CVs 125 1,095 (88.6) 85 47.1 259 5,221 (95.0) 

Three-wheelers 83 4,674 (98.2) 13 538.5 135 17,810 (99.2) 

Domestic sales 24,211 37,474 (35.4) 18,505 30.8 51,792 161,604 (68.0) 

Total exports 1,467 2,668 (45.0) 853 72.0 3,537 10,227 (65.4) 

Total sales 25,678 40,142 (36.0) 19,358 32.6 55,329 171,831 (67.8) 

Tractor division         

Domestic 24,463 19,174 27.6 35,844 (31.8) 89,040 102,087 (12.8) 

Exports 939 818 14.8 700 34.1 2,019 4,255 (52.5) 

Total tractor sales 25,402 19,992 27.1 36,544 (30.5) 91,059 106,342 (14.4) 

Source: Company, Nirmal Bang Institutional Equities Research 

 

Exhibit 4:  Hero MotoCorp 

  Jul-20 Jul-19 YoY (%) Jun-20 MoM (%) FY21YTD FY20YTD (%) Chg 

Motorcycles 478,666 490,058 (2.3) 416,745 14.9 1,001,449 2,217,792 (54.8) 

Scooters 35,843 45,752 (21.7) 33,841 5.9 76,328 160,938 (52.6) 

Total sales 514,509 535,810 (4.0) 450,586 14.2 1,077,777 2,378,730 (54.7) 

Source: Company, Nirmal Bang Institutional Equities Research 

Domestic sales grew 29% YoY, driven 
by strong two-wheeler and three-wheeler 
sales.  
 
Domestic motorcycle sales growth 
rebounds to 24% YoY. 
 
Commercial vehicles sales continued to 
do well, up 83% YoY. 
 
Exports of three-wheelers were up 
sharply by 85% YoY. 
 
 
 
 
Overall two-wheeler sales were higher 
than estimate, up 24% YoY, with 
motorcycle/scooter sales posting 
32%/10% YoY growth, respectively. 
 
Three-wheeler sales were up by 115% 
YoY. 
 
Exports post double-digit growth -YoY 
growth of 54% backed by a 46% rise in 
two-wheeler exports. 
 
 
 
 
 
 
Overall sales grew 14% YoY, driven by 
double-digit demand for compact 
vehicles. 
 
Ciaz car sales witness a decline of 27% 
YoY. 
 
Utility vehicle sales post flat 1% YoY 
growth.  
 
Export sales growth rebounds to 19% 
YoY. 
 
 
 
 

 

 
 
 
Overall domestic PV sales grew by ~90% 
sequentially on ramp up of operations and 
strong demand for small cars. Sales grew 
by ~0.8% on YoY basis. 
 

Mini+Compact car sales grew by 85.4% 
sequentially on strong demand for entry 
level cars from rural and semi urban 
markets. 
 

UV sales grew by 96.4% sequentially and 
26.3% on YoY basis on ramp up of 
operations. MSIL continues to see better 
acceptability of BS-VI Brezza (Petrol) and 
strong demand for Eritga. 
 

LCV sales grew by ~28.9% YoY. Exports 
volume declined by ~27% YoY. 
 
 
 
 
 
 
Overall, PV volume grew by over 36.5% 
sequentially (declined ~34.5% YoY) on 
continued revival in demand from rural and 
semi urban markets. Enquiry and booking 
levels were significantly higher than June. 
Supply chain continues to remain 
challenging. 
 
Pick-ups sales grew by 25.6% sequentially 
(posted a decline of ~12.7% YoY). The 
company stated that enquiry and booking 
levels were significantly higher than June 
on revival in demand from rural and semi 
urban markets. 
 
3Ws continue to struggle with ~98% YoY 
decline. Exports fell by ~45% YoY. 
 
 
Domestic tractor sales grew by ~27.6% 
YoY on the back of positive rural 
sentiments (due to good cash flows to 
farmers, higher Kharif sowing, timely and 
normal monsoon cumulatively across June 
& July and continued higher rural spending 
by the Government). However, the 
company faced supply challenges due to 
local lockdowns. 
 
 
 
Hero's volume grew by ~14% sequentially 
(down ~4% YoY), higher than our 
expectations on the back of strong retail 
demand emanating from rural and semi-
urban markets.  
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                                                                  Exhibit 5: TVS Motor Company 

  Jul-20 Jul-19 YoY (%) Jun-20 MoM (%) FY21YTD FY20YTD (%) Chg 

Motorcycles 106,062 108,210 (2.0) 84,401 25.7 224,997 525,391 (57.2) 

Scooters 78,603 105,199 (25.3) 65,666 19.7 160,629 399,731 (59.8) 

Mopeds 59,123 52,270 13.1 41,009 44.2 113,590 224,227 (49.3) 

Two-wheelers  243,788 265,679 (8.2) 191,076 27.6 499,216 1,149,349 (56.6) 

Three-wheelers 8,956 13,786 (35.0) 7,311 22.5 20,461 53,311 (61.6) 

Total 252,744 279,465 (9.6) 198,387 27.4 519,677 1,202,660 (56.8) 

Exports of above 62,389 69,994 (10.9) 53,123 17.4 142,859 278,778 (48.8) 

Source: Company, Nirmal Bang Institutional Equities Research 

Exhibit 6: Ashok Leyland 

  Jul-20 Jul-19 YoY (%) Jun-20 MoM (%) FY21YTD FY20YTD (%) Chg 

MHCV 1,705 6,721 (74.6) 755.00 125.8 2,726 33,440 (91.8) 

LCV 3,070 4,205 (27.0) 1,639.00 87.3 5,863 17,094 (65.7) 

Total 4,775 10,926 (56.3) 2,394.00 99.5 8,589 50,534 (83.0) 

 Source: Company, Nirmal Bang Institutional Equities Research 

Exhibit 7: Unlisted Players (Domestic sales) 

 
Jul-20 Jul-19 YoY (%) Jun-20 MoM (%) FY21YTD FY20YTD (%) Chg 

Hyundai Motors 38,200 39,010 (2.1) 21,320 79.2 66,403 165,524 (59.9) 

Kia Motors 8,502 - n.a. 7,275 16.9 17,438 - n.a. 

Renault 6,442 3,660 76.0 4,634 39.0 12,829 21,265 (39.7) 

Honda Cars India 5,383 10,250 (47.5) 1,398 285.1 7,156 43,278 (83.5) 

Toyota Kirloskar India 5,386 10,423 (48.3) 3,866 39.3 10,891 43,276 (74.8) 

Ford India 3,937 6,284 (37.3) 2,639 49.2 7,147 24,493 (70.8) 

MG Motors 2,105 1,508 39.6 2,012 4.6 4,827 1,508 220.1 

Volkswagen India 1,887 2,521 (25.1) 1,510 25.0 4,801 9,664 (50.3) 

HMSI 309,332 455,036 (32.0) 202,837 52.5 566,169 1,798,615 (68.5) 

Suzuki Motorcycles 31,421 62,366 (49.6) 20,482 53.4 56,957 239,034 (76.2) 

Source: Company, news articles, Nirmal Bang Institutional Equities Research 

 

 
 
 
 
2W volume grew by ~27.6% sequentially 
but declined ~8.2% on YoY basis. 
Domestic 2W volume declined by ~9% 
YoY. TVS is witnessing positive uptake in 
demand and is working on further ramp up 
of operations amid supply challenges. 
 
3W volume grew by ~2.7x (declined by 
~46.4% on YoY basis) on the back of 
recovery in exports. 
 
 
 
 
 
 
 
MHCV sales improved 125.8% sequentially 
but were lower 74.6% on YoY basis. LCVs 
grew by 87.3% sequentially (declined by 
27% on YoY basis) mainly on account of 
weak demand further affected by Covid-19, 
excess capacity and slower ramp up of 
supply chain. 
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DISCLOSURES 
This Report is published by Nirmal Bang Equities Private Limited (hereinafter referred to as “NBEPL”) for private circulation. NBEPL is a 
registered Research Analyst under SEBI (Research Analyst) Regulations, 2014 having Registration no. INH000001436. NBEPL is also 
a registered Stock Broker with National Stock Exchange of India Limited and BSE Limited in cash and derivatives segments.  
 
NBEPL has other business divisions with independent research teams separated by Chinese walls, and therefore may, at times, have 
different or contrary views on stocks and markets. 
 
NBEPL or its associates have not been debarred / suspended by SEBI or any other regulatory authority for accessing / dealing in 
securities Market. NBEPL, its associates or analyst or his relatives do not hold any financial interest in the subject company. NBEPL or 
its associates or Analyst do not have any conflict or material conflict of interest at the time of publication of the research report with the 
subject company. NBEPL or its associates or Analyst or his relatives do not hold beneficial ownership of 1% or more in the subject  
company at the end of the month immediately preceding the date of publication of this research report. 
 
NBEPL or its associates / analyst has not received any compensation / managed or co-managed public offering of securities of the 
company covered by Analyst during the past twelve months. NBEPL or its associates have not received any compensation or other 
benefits from the company covered by Analyst or third party in connection with the research report. Analyst has not served as an 
officer, director or employee of Subject Company and NBEPL / analyst has not been engaged in market making activity of the subject 
company. 
 
Analyst Certification: I/We, Mr. Anish Rankawat, the research analyst and Mr. Ronak Mehta, the research associate, the authors of 
this report, hereby certify that the views expressed in this research report accurately reflects my/our personal views about the subject 
securities, issuers, products, sectors or industries. It is also certified that no part of the compensation of the analyst was, is, or will be 
directly or indirectly related to the inclusion of specific recommendations or views in this research.  The analyst is principally responsible 
for the preparation of this research report and has taken reasonable  care  to  achieve  and  maintain  independence  and  objectivity  in  
making  any recommendations.  
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Disclaimer 

Stock Ratings Absolute Returns 

BUY  > 15% 

ACCUMULATE  -5% to15% 

SELL  < -5% 

This report is for the personal information of the authorized recipient and does not construe to be any investment, legal or taxation advice to you. NBEPL is not 
soliciting any action based upon it. Nothing in this research shall be construed as a solicitation to buy or sell any security or product, or to engage in or refrain 
from engaging in any such transaction. In preparing this research, we did not take into account the investment objectives, financial situation and particular needs 
of the reader.  

This research has been prepared for the general use of the clients of NBEPL and must not be copied, either in whole or in part, or distributed or redistributed to 
any other person in any form. If you are not the intended recipient you must not use or disclose the information in this research in any way. Though disseminated 
to all the customers simultaneously, not all customers may receive this report at the same time. NBEPL will not treat recipients as customers by virtue of their 
receiving this report. This report is not directed or intended for distribution to or use by any person or entity resident in a state, country or any jurisdiction, where 
such distribution, publication, availability or use would be contrary to law, regulation or which would subject NBEPL & its group companies to registration or 
licensing requirements within such jurisdictions. 

The report is based on the information obtained from sources believed to be reliable, but we do not make any representation or warranty that it is accurate, 
complete or up-to-date and it should not be relied upon as such. We accept no obligation to correct or update the information or opinions in it. NBEPL or any of its 
affiliates or employees shall not be in any way responsible for any loss or damage that may arise to any person from any inadvertent error in the information contained 
in this report. NBEPL or any of its affiliates or employees do not provide, at any time, any express or implied warranty of any kind, regarding any matter pertaining to 
this report, including without limitation the implied warranties of merchantability, fitness for a particular purpose, and non-infringement. The recipients of this report 
should rely on their own investigations.  

This information is subject to change without any prior notice. NBEPL reserves its absolute discretion and right to make or refrain from making modifications and 
alterations to this statement from time to time. Nevertheless, NBEPL is committed to providing independent and transparent recommendations to its clients, and 
would be happy to provide information in response to specific client queries.  

Before making an investment decision on the basis of this research, the reader needs to consider, with or without the assistance of an adviser, whether the advice 
is appropriate in light of their particular investment needs, objectives and financial circumstances. There are risks involved in securities trading. The price of 
securities can and does fluctuate, and an individual security may even become valueless. International investors are reminded of the additional risks inherent in 
international investments, such as currency fluctuations and international stock market or economic conditions, which may adversely affect the value of the 
investment. Opinions expressed are subject to change without any notice. Neither the company nor the director or the employees of NBEPL accept any liability 
whatsoever for any direct, indirect, consequential or other loss arising from any use of this research and/or further communication in relation to this research. Here it 
may be noted that neither NBEPL, nor its directors, employees, agents or representatives shall be liable for any damages whether direct or indirect, incidental, special 
or consequential including lost revenue or lost profit that may arise from or in connection with the use of the information contained in this report.  

Copyright of this document vests exclusively with NBEPL.  

Our reports are also available on our website www.nirmalbang.com   

Access all our reports on Bloomberg, Thomson Reuters and Factset. 
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